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Globalization and intensive development of technologies have accelerated
the necessity for future economists to be able to present ideas, concepts
and strategies to multinational audience using English as lingua franca.
The purpose of this paper is to analyze some theoretical and practical
aspects of developing presentation skills of future economists in learning
Business English in transforming Ukrainian education area. The author
concludes with discussion on practices of teaching presentation skills to
business students.
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Irobanizayin ma inmencubHutl pos6umox mexoA02il NPUCKOPUAU
HeobXiOHicmb po3Bumxy y manbymuix exonomicmib 6mins
npedcmabasmu idel, konyenyii i cmmpameeii 0aeamoHAYIOHAAbHITL
ayoumopii, Buxopucmobyrouu anesiiceky MoBy sk MoBY MiXHAPOOHO20
cninkybanns. Mema danoi cmammi — npoanasizybamu okpemi
meopemuuHi ma npaKmuyni acnexmu poséumxy HaBunok npeseHmayii
Y Maubymuix exoHomicmib y npoyeci HaBuanus 0in060i anesilicokol
MoBu Y pechopmoBaromy npocmopi yxpairicoroi ocBimu. Abmop
3aBepuiye 062060perHs HabBedeHHAM NpukAadi6 3 npakmuku HAGUAHHA
HaButok npesenmayii cmyoenmib, axi 6ubuamy ekOHOMIuHI
OUCYUNATHIL.

Katouo8i caoBa: npesenmayia, nabuuku npesenmayii, 0is06a
aneaiiicoka moba.

Ia06arusayus u unmencubroe pasbumue mexHoA02Uil YCKOPUAU
Heobxo0uMocmy paséumus i Oyoyujux 3KoHOMUCMOB YMeHutl
npedcmabaams uoeu, KOHYenyu u cmpameuu MHO20HAYUOHAALHOL
ayoUmopuU, UCoAb3Ys AH2AULCKUTL A3bIK KAK A3bIK MEXKOYHAPOOH020
obujenus. Lleaw 0anHotl cmamvu — npoaHasusupoBams omoesvHole
meopemuueckue U npaxmuyeckue acnekmnvt paséumus Habvikod
npesenmayuu y 6yoyuux sKoHomucmob 6 npoyecce 00yuenus des08omy
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aH2AUTICKOMY A3biKY 6 pechopmupyemom npocmpancmbe ykpaunckoeo
o0bpasoBanus. ABmop sabepuiaem obcyskderue npubederem npumepob
U3 npaxmuxu obyueHus Habvikam npesenmayuu cnyoeHmot,
U3YUAUUX IKOHOMUHECKUE OUCYUNAUHDL.

KaroueBuie caroBa: npesenmayus, naboiku npesenmayuu, 0e10601

AHRAUTCKUTL A3bIK.

efinition of the Problem. Global

competitiveness, expansion of

information space and inten-

sive development of informa-
ton and communication technologies
have accelerated the necessity for busi-
ness students to be able to present ideas,
concepts and strategies to multinational
audience using English as the language
of international communication. Indeed,
many employers place a high degree of
importance on communication and pub-
lic speaking skills and the ability to de-
liver formal presentations (K. Pittenger,
M. Miller, & J. Mott, 2004) [2], so it is es-
sential for Ukrainian teachers to conduct
English language courses focused on at-
taining this goal.

Analysis of Recent Researches and
Publications. Review of recent publica-
tions has shown that researches were
mostly intended to: psychological and
linguistic features of a presentation as a
professionally oriented monologue (V.
Kashkin, 2000; P. McCarthy & C. Hatch-
er, 2002; O. Popova, 2005); components
of an effective presentation (R. Adler,
1998; J. King, 2002; M. Powell, 2002; N.
Drab, 2005); language output, such as
planning and the positive effects it can
have on fluency, complexity, accuracy
(E. Yuan & R. Ellis, 2003); the positive
influence rehearsed output can have (P.
Menim, 2003); technological aspects and

structural features of presentations in the
business world (N. Drab, 2005; Y. Avsi-
ukevych, 2009).

Business presentations are increas-
ingly popular. There is a variety of books,
which deals with theoretical and practi-
cal aspects of presentation techniques as
well as structure, linking, visual aids, pre-
sentation skills (language, voice control,
body language, and handling questions,
etc.), for example, M. Powell “Present-
ing in English: How to Give Successful
Presentations” (2002), M. Yate, P. Sander
“The Ultimate Business Presentations
Book. Make a Great Impression Every
Time” (2003), J. Weissman “Presenting to
Win” (2008), C. Gallo “The Presentation
Secrets of Steve Jobs: How to Be Insanely
Great in Front of Any Audience” (2009),
G. Reynolds “The Naked Presenter”
(2010), M. Powell “Dynamic Presenta-
tions” (2011), S. Berkum “Confessions of
a Public Speaker” (2012).

As a result, J. Sazdovska (2007) pro-
vides an overview of presentation skills
textbooks to describe the features of the
presentations integrated within a more
general business English skills approach
and the features of those included in a
coursebook devoted purely to business
presentations. Her review compares the
two approaches and looks at the possible
implications of teaching presentation
skills in an integrated or separated way.
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The analysis looks at how much contex-
tual information is provided for each pre-
sentation and what types of speech acts
are included in the discourse [5, 150]. In
comparison with the English-speaking
world there are not so many textbooks or
manuals on teaching presentation skills
in Ukraine.

Setting the Goals. The aim of our re-
search is to analyze some theoretical and
practical aspects of developing presenta-
tion skills of future economists in learn-
ing Business English.

Presentation of the Research. Business
discourse views language as contextu-
ally situated social action constructed by
its social actors and aims to understand
how people communicate strategically in
an organizational context. The term Busi-
ness English is used to cover the English
taught to a wide range of professional
people, and students in full-time educa-
tion preparing for a business career.

The present paper incorporates stud-
ies on formal presentations, spanning
different aspects of it at different levels of
analysis. Based on the findings it can be
concluded that a presentation is defined
as “a speech or talk in which a new prod-
uct, idea, or piece of work is shown and
explained to an audience” [3].

According to M. Yate & P. Sander
(2003), “good presentations are effec-
tive at communicating the message and
achieving desired outcomes. Good pre-
sentations are also efficient - they achieve
their objectives with the least amount of
work on your part and on the part of the
audience” [7, 11].

Business presentation is described as
a professionally oriented and prepared
monologic statement, combined with a
specific task and situational conditions,
which is based on the results of an ana-
lytical study of certain problems in the
sphere of business activity, has a clear
logical arrangement and focused on ef-

fective communication, motivation or
beliefs of a particular audience based on
its basic cultural and socio-demographic
characteristics. The participants of a busi-
ness presentation are the presenter and
the audience. There are 2 main types of
business presentations: informative and
persuasive (Y. Avsiukevych, 2009) [1].

Multimedia presentation combines
traditional static visual information
(text, graphics) and dynamic information
(speech, music, video, animation), caus-
ing the possibility of effectively influenc-
es on the different senses of learners.

Traditionally, a presentation has
three-part structure: introduction, main
body, and conclusion.

Presentation skills are “the set of tech-
niques and skills required to successfully
presenting oral information to others” [4].
These skills comprise a variety of areas
such as the structure of the presentation;
pacing, pausing, rhythm and intonation;
the body language; etc. Presentations
skills are highly important in life (gen-
erally feeling comfortable speaking to a
person or groups of people) and career
(business, sales, training, teaching, etc.).

Analyzing the experience of teaching
presentation skills to business students at
Petro Mohyla Black Sea State University,
we consider it necessary to draw atten-
tion to some practical aspects of creating
and delivering effective presentations.

Firstly, it is important to motivate
learners to present in English, finding out
essential drivers and wants. Sometimes,
students may already have an excellent
level of English but lack the confidence
to speak in front of a large group. Or they
may wish to widen the repertoire of for-
eign language to give their presentation
skills more impact and coherence.

English speaking professional audi-
ences may have quite different expec-
tations and attitudes to business deals
and future economists must adapt their
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presentation skills accordingly. To this
end, Business English course is aimed at
Ukrainian students seeking to improve
their ability to present effectively and in
an easily-accessible form in English.

Secondly, the process of teaching
presentation skills is divided into three
main parts: preparing presentations, de-
livering presentations and self-reflection.
Consequently, to improve presentation
skills business students learn main lin-
guistic devices; structure and signpost-
ing in formal presentations; effective use
of voice (intonation, rhythm, pacing and
pausing); how to use humour; nonver-
bal communication. Preparing presenta-
tions, using slides and visuals, managing
questions, delivering presentations, and
conducting self-reflection are the key
components of an integrated process of
developing presentation skills.

Preparing presentations includes: 1)
choosing a challenging topic and plan-
ning appropriate approach to it; 2) plan-
ning the structure (short introduction,
main body, short conclusions) and pre-
paring presentation slides; 3) planning
communicative strategies; 4) paying at-
tention to body language; 5) rehearsing
the presentation several times.

It is vital for presenters to focus on the
importance of preparing any presenta-
tion according to the audience’s needs
and profile in order to meet with recog-
nition. To this end, M. Yate & P. Sander
(2003) recommend such steps to prepare
a successful presentation as: “1) take au-
dience inventory; 2) assess the situation;
3) get organized; 4) get your thoughts on
the table; 5) do the research; 6) enrich the
research; 7) build the body; 8) build the
presentation; 9) add visual aids; 10) pre-
pare, practise and present” [7, 19].

In delivering presentations business
students are taught to pay attention to:
1) achieving the goals of a presentation;
2) interacting with the audience (using

verbal (intonation, rhythm, pacing and
pausing) and nonverbal communication;
using appropriate linguistic devices; giv-
ing a handout; using examples relevant
to the audience; handling questions; ap-
plying a range of interactive devices to
encourage participation and reflection of
the audience); 3) finding an individual
presentation style.

To develop presentation skills, stu-
dents must prepare, practise, and look at
models of good presenters or as K. Sheph-
ard (2005) calls “engaging presenters”:
“engaging presenters will spend as little
time as possible looking away from their
audience, at notes or at the screen. En-
gaging presenters will also use hand ges-
tures for emphasis or to gain and main-
tain audience attention. They often have
open arms and exposed palms. They will
also use non-verbal signals consistently
and synchronized with verbal messages.
A speaker who steps backwards at the
same time as making positive, inclusive
verbal comments is likely to be interpret-
ed negatively no matter how positive the
words are” [6, 103 - 104].

Based on these guidelines, students
are offered to create their own presenta-
tions, which thematically cover various
areas of business focused on the forma-
tion, development of professional com-
petencies, evaluation and self-esteem (for
example, “Presentation of a Company
Product / Service”, “Market Research”,
“My Business Startup”, “Business Strat-
egy of a Company”, “Leadership in Man-
agement”, etc.).

There is no doubt, everyone wants to
know how successful each of his/her pre-
sentations has been so teachers and stu-
dents need to evaluate them against a set
of predetermined desired outcomes. For
example, K. Shephard (2005) proposes to
use such categories of presentation attri-
butes as content, structure, self-presen-
tation, interaction and presentation aids
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[6, 154]; or try to apply Action Evaluation
(V. Friedman and V. Rothman, 2002) pro-
cedure: a presenter draws up a set of ob-
jectives for her next presentation that will
test out some change in style or content;
he/she then designs and implements an
evaluation strategy; gives the presenta-
tion; evaluates it against the desired out-
comes; decides how effective the change
was; then alters the change in an attempt
to improve its effect even more [6, 153].

Self-reflection part includes students’
self-evaluation (for example, by answer-
ing such questions as “what did I do
well?” or “what do I need to improve?”).
Simultaneously, lecturer feedback and
peer feedback are also important. It is
useful for Business English teacher to
prepare observation feedback sheet, di-
vided into such sections as type of pre-
sentation, content, structure, non-verbal
communication, use of visual materials,
handling questions. After the presenta-
tion, a lecturer can comment it verbally
and/or in writing. This feedback form is
immensely valuable for the presenting
student to be given such signposting as
a mark of achievement and as a tool for
improvement.

Peer feedback depends on such fac-
tors as level and culture of a group, but it
is essential for a teacher to invite feedback
from other students on the presentation.
For instance, a lecturer can give the au-
dience a prepared feedback form, listing
the points to focus on and comment on.
Students should be looking for positive
points at least as much as for negative
ones. This can be a useful activity as it at-
tracts attention to the do’s and don’ts of
giving presentations.

Videoing a presentation for subse-
quent playback and comment can also
be productive, but it depends on various
factors. The important point is that such
exercise should have a positive, benefi-
cial result for business students’ evalua-

tion and self-reflection.

Thirdly, it is also vital that Business
English teachers are good presenters
themselves, providing examples that will
help to improve students’ presentation
skills. Effective lecturers must combine
the talents of scholar, director, writer,
and tutor in ways that contribute to stu-
dent’s learning. So it is necessary for a
teacher to develop continuously how to
present ideas, to challenge assumptions
of current practice, to ask questions, to
share concerns, and to discuss solutions
that are appropriate to business contexts.

Conclusions. Thus, presenting in Eng-
lish helps business students to develop
active vocabularies and presentation
skills to express their ideas as well as
techniques for effective speech structur-
ing. Our English language courses also
deal with such issues as creating presen-
tation rapport, using visual aids, cultural
influences, voice, and body language.

Based on the findings it can be con-
cluded that presentations, especially
group ones, allow students to engage in
a cooperative activity that requires them
to use English to explain their ideas and
to negotiate meaning with a larger com-
munity of language learners while they
are planning and practicing. Formal
presentations can be student-centered,
significant tasks, which improve the
quality of learning Business English by
increasing students” motivation and au-
tonomy. However, to achieve success
it is important for students to learn the
various aspects involved in preparing
and delivering a presentation properly.
While the suggestions given in this paper
are no by means exhaustive, it is hoped
that they will provide teachers with some
guidelines for how they can use business
presentations as a means of improving
students” English language skills as well
as their professional competences.

Consequently, to improve presenta-
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tion skills business students learn main sentations, and conducting self-reflection
linguistic devices; structure and signpost-  are the key components of an integrated
ing in formal presentations; effective use  process of developing students’ presen-
of voice and nonverbal communication.  tation skills in Business English course.
Preparing presentations, delivering pre-
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